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MUK Haircare, an Australian-based company, has rapidly
grown to become a leading brand in the haircare and
hairstyling industry.

This case study explores how MUK' s unigue marketing
strategies, brand positioning, and innovative campaigns
have contributed to its reputation as a trusted and
Innovative brand in haircare
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Increase Sales

Low Sales

Market Saturation Gain Social reach for customers
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HAIRCARE

Lack of Conversion Enhance Social Media

Changing Consumer Platforms

Preferences Build a Better Brand Image
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Our
teqy

To maximize MUK Haircare's brand visibility,

Increase market share, and drive customer
engagement and loyalty through targeted
marketing efforts and innovative product
offerings.
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Our Complete
ition

We initiated a comprehensive social media strategy to
elevate MUK'’s online presence and engagement, focusing

on: \ ! M RAW

e Digital Marketing and Social Media Engagement e,

e Social Media Campaigns 93340z
e Influencer Partnerships

e Paid Advertising

e Content Marketing

e Product Innovation and Expansion
e E-commerce Optimization:

e Website Enhancement
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Xecution

By following these execution pointers, MUK Haircare can

effectively implement its marketing strategy, driving growth

and establishing a stronger market presence.

1. Social Media Campaigns
2. Influencer Partnerships
3.Paid Advertising

4. Content Marketing

5. Customer Reviews and Testimonials

6. Performance Monitoring:
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1tcomes

1.Increased brand awareness and online presence

2.Higher engagement rates on social media platforms

3.Growth in online and offline sales

4.Enhanced customer loyalty and repeat purchase rates

5.Stronger relationships with professional hairstylists and
salons

6.Improved market share and competitive positioning in the

hair care industry
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Site ¢
Search Results

e Impressions: +109K

e Ad Clicks: +1.8K

Landing Page Views: +3.9K
e Unique Impressions: +5.7K

€ 95g 3.4 oz. (US)
€ 50g 1.76 oz. (US)
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sults

Our data-driven social media marketing strategy massively improved MUK'’s

social media presence, engagement, and conversion rates.

The results we got with MUK were incredible and performed exceptionally well.
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sults

+64% Increase in Average Engagement Time on Site
+31% Rise in the Number of Engaged Sessions per User
+29% Boost in Organic Search Traffic to Product Pages

23 Non-brand keywords have climbed to a top 10 position in Google search results
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